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ABSTRACT 

This research was conducted to determine and analyze the influence of 

service quality, product quality and promotion on purchasing decisions. This 

approach uses quantitative methods. This data collection technique uses a 

questionnaire. The sample in this research were students from the Faculty of 

Economics and Business at the University of Muhammadiyah Malang who had 

purchased Jiniso products at Shopee. Respondents totaled 108 consumers. The data 

analysis method used is a range of scales with the results of Service Quality, 

Product Quality, and Promotion in the supporting category, and regression 

analysis assisted with SPSS 25 software. The results of the research found that the 

results of Service Quality, Product Quality, and Promotion partially have a 

significant effect on decisions. Purchase. 
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ABSTRAKSI 

Penelitian ini dilakukan untuk mengetahui dan menganalisis Pengaruh 

kualitas layanan, kualitas produk, dan promosi terhadap keputusan pembelian. 

Pendekatan ini menggunakan metode kuantitatif. Teknik pengumpulan data ini 

menggunakan kuesioner. Sampel dalam penelitian ini adalah mahasiswa fakultas 

Ekonomi dan Bisnis di Universitas Muhammadiyah Malang yang pernah membeli 

produk Jiniso di shopee. Responden berjumlah 108 Konsumen. Metode analisis 

data yang di gunakan yaitu rentang skala dengan hasil Kualitas Layanan, Kualitas 

Produk, dan Promosi berkategori mendukung, dan analisis regresi dibantu dengan 

software SPSS 25. Hasil penelitian menemukan bahwa hasil Kualitas Layanan, 

Kualitas Produk, dan Promosi secara parsial berpengaruh signifikan terhadap 

Keputusan Pembelian 

Kata kunci: Kualitas Layanan, Kualitas Produk, Promosi, Keputusan Pembelian 
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