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Tsaniyah Zafira Arianti
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ABSTRAK

Tujuan penelitian untuk mengetahui serta menganalisis dampak persepsi
Kemudahan, Keamanan, Resiko Terhadap Minat Pengunaan Shopeepay Pada
Generasi Z di Kota Malang. Populasi dalam penelitian ini yaitu generasi Z di kota
Malang yang menggunakan ShopeePay sebanyak 100 konsumen. Analisis data
menggunakan Structural Equation Model (SEM) dengan menggunakan Partial
Least Square (PLS). Temuan penelitian menunjukkan minat penggunaan
ShopeePay pada Generasi Z di kota Malang ditentukan oleh persepsi kemudahan
penggunaan, mudah menjadi mahir, kemudahan pengoperasioan, fleksibel,
kejelasan dan lemudahan berinteraksi. Minat penggunaan ShopeePay pada
Generasi Z di kota Malang ditentukan oleh keamanan Service, Platform, Network
dan Device. minat penggunaan ShopeePay pada Generasi Z di kota Malang
ditentukan oleh persepsi risiko ketidakpastian, risiko manfaat, resiko kualitas dan
resiko kegagalan

Kata kunci: Persepsi, Kemudahan, Keamanan, Risiko, Minat Pengunaan.



The Influence of Perceived Ease of Use, Security, and Risk on the Intention
to Use ShopeePay Among Generation Z in Malang City

Tsaniyah Zafira Arianti
Accounting Study Program, Economic and Business Faculty
University of Muhammadiyah Malang
JI. Raya Tlogomas No. 246 Malang 65144
Email: taazafira@gmail.com

ABSTRACK

The purpose of this study is to examine and analyze the impact of perceived ease
of use, security, and risk on the intention to use ShopeePay among Generation Z
in Malang City. The population for this research consists of 100 Generation Z
consumers in Malang City who use ShopeePay. Data analysis was conducted
using Structural Equation Modeling (SEM) with Partial Least Squares (PLS). The
study's findings indicate that the intention to use ShopeePay among Generation Z
in Malang City is influenced by perceptions of ease of use, such as ease of
becoming proficient, ease of operation, flexibility, clarity, and simplicity of
interaction. Additionally, the intention to use ShopeePay is influenced by security
factors related to service, platform, network, and device. Furthermore, the
intention to use ShopeePay is affected by perceived risks, including uncertainty,
benefit risk, quality risk, and failure risk.

Keywords: Perception, Ease of Use, Security, Risk, Usage Intention
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