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Abstrak 

 
Penelitian ini bertujuan untuk menguji pengaruh system paylater terhadap impulse buying, 

menguji pengaruh diskon harbolnas terhadap impulse buying, menguji pengaruh system 

paylater terhadap motivasi hedonis, menguji pengaruh diskon harbolnas terhadap motivasi 

hedonis, menguji pengaruh motivasi hedonis terhadap impulse buying, menguji pengaruh 

motivasi hedonis dalam memediasi system paylater terhadap impulse buying dan menguji 

pengaruh motivasi hedonis dalam memediasi diskon harbolnas terhadap impulse buying. 

Populasi dalam penelitian ini adalah pengguna shopee di Kota Malang dengan sampel 

sebesar 246 responden menggunakan teknik purposive sampling. Metode yang digunakan 

menggunakan analisis jalur. Dari penelitian ini didapatkan hasil : system paylater 

berpengaruh positif signifikan terhadap impulse buying, diskon harbolnas berpengaruh 

positif signifikan terhadap impulse buying, system paylater terhadap motivasi hedonis, 

diskon harbolnas berpengaruh positif signifikan terhadap motivasi hedonis, motivasi 

hedonis berpengaruh positif signifikan terhadap impulse buying, motivasi hedonis dapat 

memediasi pengaruh system paylater terhadap impulse buying, dan motivasi hedonis dapat 

memediasi pengaruh diskon harbolnas terhadap impulse buying. 

Kata Kunci – system paylater, diskon harbolnas, motivasi hedonis, impulse buying 
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Abstract 

 
This study aims to test the effect of the paylater system on impulse buying, test the effect of 

Harbolnas discounts on impulse buying, test the effect of the paylater system on hedonic 

motivation, test the effect of Harbolnas discounts on hedonic motivation, test the effect of 

hedonic motivation on impulse buying, test the effect of hedonic motivation in mediating 

the paylater system on impulse buying and test the effect of hedonic motivation in mediating 

Harbolnas discounts on impulse buying. The population in this study were Shopee users in 

Malang City with a sample of 246 respondents using purposive sampling technique. The 

method used was path analysis. From this study, the results were obtained: the paylater 

system has a significant positive effect on impulse buying, Harbolnas discounts have a 

significant positive effect on impulse buying, the paylater system on hedonic motivation, 

Harbolnas discounts have a significant positive effect on hedonic motivation, hedonic 

motivation has a significant positive effect on impulse buying, hedonic motivation can 

mediate the effect of the paylater system on impulse buying, and hedonic motivation can 

mediate the effect of Harbolnas discounts on impulse buying. 

Keywords – paylater system, harbolnas discount, hedonic motivation, impulse buying 
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