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PRODUK, HARGA DAN PROMOSI ONLINE MELALUI INSTAGRAM
TERHADAP KEPUTUSAN PEMBELIAN PADA OUTLET KANG SAYUR
KOTA PROBOLINGGO

Adellia Putri Rahayu?, Noor Aziz?, Ardik Praharjo®
Jurusan Manajemen, Universitas Muhammadiyah Malang, Indonesia
E-mail: adelliapr.20@gmail.com

ABSTRAK

Riset ini bertujuan untuk menganalisis pengaruh persepsi kualitas produk, harga,
dan promosi online melalui instagram terhadap keputusan pembelian pada outlet
Kang Sayur Kota Probolinggo. Data ini diperoleh melalui survei dengan
menggunakan kuesioner google form terhadap 120 responden konsumen Outlet
Kang Sayur Probolinggo dengan metode kuantitatif dan menggunakan teknik
purposive sampling pada konsumen outlet Kang Sayur Kota Probolinggo. Teknik
analisis  data - menggunakan model persamaan analisis regresi berganda
menggunakan SPSS 25. Temuan riset ini menunjukkan bahwa persepsi kualitas
produk, harga, dan promosi online  mempengaruhi keputusan berdasarkan hasil
regresi linier berganda menunjukkan bahwa variabel persepsi kualitas produk
memperoleh hasil sebesar 0,471 sedangkan variabel persepsi harga hanya sebesar
0,185 dan variable promosi online sebesar 0,329. Hasil tersebut menunjukkan
bahwa pembelian secara positif dan signifikan dan pada uji f menunjukkan bahwa
perespsi kualitas produk, harga, dan promaosi online berpengaruh secara simultan
terhadap keputusan pembelian di outlet Kang Sayur Probolinggo.

Kata Kunci: Persepsi Kualitas Produk, Harga, Promosi Online Melalui
Instagram, Keputusan Pembelian
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ANALYSIS OF THE INFLUENCE OF PRODUCT QUALITY
PERCEPTION, PRICE AND ONLINE PROMOTION THROUGH
INSTAGRAM ON PURCHASE DECISIONS AT KANG SAYUR OUTLETS
IN PROBOLINGGO CITY

Adellia Putri Rahayut, Noor Aziz?, Ardik Praharjo®
Management Study, University of Muhammadiyah Malang, Indonesia
E-mail: adelliapr.20@gmail.com

ABSTRACT

This research aims to analyze the influence of product quality perception, price and
online promotion through Instagram on purchase decisions at Kang Sayur outlets
in Probolinggo City. This data was obtained through a survey using a google form
questionnaire on 120 consumer respondents of the Kang Sayur Probolinggo Outlet
using a quantitative method and using a purposive sampling technique on the
consumers of the Kang Sayur outlet in Probolinggo City. The data analysis
technique uses a multiple regression analysis equation model using SPSS 25. The
findings of this research show that the perception of product quality, price, and
online promotion affect decisions based on the results of multiple linear regression
shows that the variable of product quality perception obtained a result of 0.471
while the variable of price perception was only 0.185 and the variable of online
promotion was 0.329. The results show that the purchase is positive and significant
while the f test shows that the perception of product quality, price, and online
promotion.

Keywords: Product Quality Perception, Price, Online Promotion Through
Instagram, Purchase Decisions
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