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PENGARUH HARGA DAN KUALITAS PRODUK TERHADAP
KEPUTUSAN PEMBELIAN SEPEDA MOTOR YAMAHA NMAX DI
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Email: fanwarfirdaus@gmail.com

ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh kualitas produk, harga serta untuk
mengetahui variabel mana yang lebih dominan antara keduanya terhadap keputusan
pembelian sepeda motor Yamaha Nmax. di Kota Malang. Metode penelitian yang
digunakan adalah kuantitatif dengan teknik sampling yang digunakan dalam penelitian ini
adalah non-probability sampling berjenis purposive sampling dan didapatkan  jumlah
sampel sebanyak 128 orang. Pengumpulan data dilakukan melalui kuesioner, sedangkan
teknik analisis data dilakukan dengan' bantuan program SPSS. Hasil penelitian ini
menunjukkan bahwa Harga berpengaruh terhadap keputusan pembelian dan Kualitas
produk berpengarug terhadap keputusan pembelian. Berdasarkan uji dominan, variabel
Harga memiliki pengaruh lebih dominan dari variabel Kualitas produk.

Kata kunci: Kualitas Produk, harga, Keputusan Pembelian


mailto:fanwarfirdaus@gmail.com

THE INFLUENCE OF PRICE AND PRODUCT QUALITY ON
PURCHASING DECISIONS FOR YAMAHA NMAX MOTORBIKES IN
MALANG CITY

Fauzan Anwar Firdaus, Rahmad Wijaya, Viajeng Purnama Putri
Program Studi Manajemen, Fakultas Ekonomi dan Bisnis
Universitas Muhmmadiyah Malang
Email: fanwarfirdaus@gmail.com

ABSTRACT

This study aims to examine the effect of product quality, price and to determine
which variable is more dominant between the two on purchasing decisions for
Yamaha Nmax motorbikes. in" Malang City. The research method used is
quantitative with the sampling technique used in this study is non-probability
sampling of purposive sampling type and obtained a sample size of 128 peaple.
Data collection was carried out through a questionnaire, while data analysis
techniques were carried out with the help of the SPSS program. The results of this
study indicate that price has an effect on purchasing decisions and product quality
has an effect on purchasing decisions. Based on the dominant test, the Price variable
has a more dominant influence than the Product quality variable.

Keywords: Product Quality, Price, Purchase Decision
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23 0 Missing Quotations 0% 7% 2 Submitted works (Student Papers)
Matches that are still very similar to.source material

0 Missing Citation 0%
Matches that have quotation marks, but no in-text citation

“@

0 Cited and Quoted 0%
Matches with in-text citation present, but no quotation marks

Integrity Flags

0 Integrity Flags for Review
Our system's algorithms look deeply at a document for any inconsistencies that

No suspicious text manipulations found: would set it apart from a normal submission. If we notice something strange, we flag
it for you to review.

A Flag is not necessarily an indicator of a problem. However, we'd recommend you
focus your attention there for further review.
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