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ABSTRACT 

The Influence Of Service Quality, Price, And Location On Satisfaction (Case 

Study of Paimo Coffee Consumers in Malang Regency) 

 

M. Fachrudin Andriansyah1, Fien Zulfikarijah2, Luqman Dzul Hilmi3 

1,2,3Management Department, Universitas Muhammadiyah Malang, Indonesia 

Corresponding E-mail:  fachrudin.andri2000@gmail.com 

This study aims to analyze the effect of service quality, price and location 

on customer satisfaction at Paimo Coffee. This type of research is quantitative. The 

data source of this research is primary data derived from samples, namely Paimo 

Coffee customers. Data collection was carried out by distributing questionnaires to 

100 respondents and data that could be processed by 100 respondents. This study 

uses multiple linear regression analysis methods. The result of this study indicate 

that: (1) service quality has no effect on customer satisfaction at Paimo Coffee; (2) 

price has no affects customer satisfaction at Paimo Coffee; (3) location has positive 

affects customer satisfaction at Paimo Coffe, and; (4) service quality, price and 

location simultaneously affect customer satisfaction at Paimo Coffee. 

Keyword: customer satisfaction, location, price, service quality   
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ABSTRAK 

Pengaruh Kualitas Pelayanan, Harga, Dan Lokasi Terhadap Kepuasan 

(Studi Kasus pada Konsumen Paimo Coffee di Kabupaten. Malang) 

M. Fachrudin Andriansyah1, Fien Zulfikarijah2, Luqman Dzul Hilmi3 

1,2,3Management Department, Universitas Muhammadiyah Malang, Indonesia 

Corresponding E-mail:  fachrudin.andri2000@gmail.com 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas layanan, 

harga dan lokasi terhadap kepuasan kepuasan konsumen di Paimo Coffee. Jenis 

penelitian ini adalah kuantitatif. Sumber data penelitian ini merupakan data primer 

yang berasal dari sampel yaitu pelanggan Paimo Coffee. Pengumpulan data 

dilakukan dengan menyebarkan kuesioner kepada 100 responden dan data yang 

dapat diolah 100 responden. Penelitian ini menggunakan metode analisis regresi 

linier berganda. Hasil temuan dari penelitian ini menunjukkan bahwa : (1) kualitas 

layanan tidak berpengaruh terhadap kepuasan konsumen di Paimo Coffee; (2) harga 

tidak berpengaruh terhadap kepuasan konsumen di Paimo Coffee; (3) lokasi 

berpengaruh positif terhadap kepuasan konsumen di Paimo Coffe, dan; (4) kualitas 

layanan, harga dan lokasi secara simultan berpengaruh terhadap kepuasan 

konsumen di Paimo Coffee.  

Kata kunci: harga, kualitas layanan, kepuasan konsumen, lokasi 
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