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ABSTRACT 

Zuhal Fadel.M. Student ID: 201910040311046. The Use of Iqbal Chandra Pratama’s 

YouTube Videos to Enhance Tapak Suci Athletes’ Performance (A Study on Members of 

Tapak Suci UKM at Universitas Muhammadiyah Malang)   

This research highlights the role of YouTube, particularly the videos by Iqbal Chandra 

Pratama, in supporting training and improving Tapak Suci athletes' strategies at Universitas 

Muhammadiyah Malang. With clear visualizations of techniques, these videos serve as a 

valuable learning tool for athletes to independently develop their skills. However, some 

challenges arise since not all athletes can apply these techniques without direct guidance from 

a coach. The research aims to assess how YouTube influences athletes’ motivation, 

understanding, and training strategies, while also providing recommendations to optimize 

digital media in training programs.   

Iqbal Chandra Pratama’s YouTube videos have proven to support learning and enhance Tapak 

Suci athletes’ performance. Visual demonstrations help athletes understand and apply 

techniques, while persuasive elements boost their motivation and readiness for competition. 

Athletes use these videos as tools for evaluation and match simulation, with usage ranging 

from 5 to 15 minutes per training session. Overall, these videos play a significant role in 

developing athletes' techniques, strategies, and readiness for competition. The use of 

informative and persuasive media through YouTube has a crucial impact on Tapak Suci 

training, especially in delivering and internalizing techniques and strategies. Findings from 

this fact-finding process show that YouTube, as a primary source of information, provides 

athletes easy access to visual material such as takedown techniques and counterattacks. Iqbal 

Chandra Pratama’s videos have been considered highly beneficial in helping athletes 

effectively understand and apply techniques. Athletes like Wisnu, Miqdad, and Giana feel that 

the visual format allows them to replicate techniques faster than other learning methods. In 

addition to technical information, the videos also serve as persuasive tools that motivate 

athletes to attempt and master the displayed techniques. Increased confidence and match 

readiness are positive effects felt by athletes like Giana and Ridyan after watching the videos. 

In conclusion, these videos not only provide information but also enhance motivation and lead 

to changes in behavior during training and preparation for competitions. 
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