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ABSTRACT 

 

This study aimed to analyze user behavior towards ShopeeFood services using the 

Unified Theory of Acceptance and Use of Technology (UTAUT) model. The 

variables studied included Performance Expectancy, Effort Expectancy, Social 

Influence, Facilitating Condition, Behavioral Intention, and Use Behavior. The 

sample consisted of ShopeeFood app users selected through purposive sampling. 

The research employed a quantitative approach with data collected via 

questionnaires. Instrument validation included Outer model assessment for 

convergent validity, discriminant validity, and reliability testing. Data analysis was 

conducted using the SEM-PLS method, specifically the Inner model. Hypothesis 

results indicated that Effort Expectancy did not significantly influence Behavioral 

Intention, whereas Performance Expectancy, Social Influence, and Facilitating 

Condition significantly impacted Behavioral Intention. Use Behavior was 

significantly influenced by Behavioral Intention. It is recommended that companies 

regularly collect customer feedback to enhance service quality. This study provided 

valuable insights for companies and knowledge for readers. 

 

Keywords— Use Behavior; Shopeefood; UTAUT Model; Behavioral Intention; 

SEM-PLS Method 
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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menganalisis perilaku pengguna terhadap layanan 

Shopeefood menggunakan model Unified Theory of Acceptance and Use of 

Technology (UTAUT). Variabel yang digunakan meliputi Performance 

Expectancy, Effort Expectancy, Social Influence, Facilitating Condition, 

Behavioral Intention, dan Use Behavior. Sampel dalam penelitian ini adalah 

pengguna aplikasi Shopeefood yang dipilih menggunakan teknik purposive 

sampling. Penelitian ini merupakan penelitian kuantitatif dengan metode 

pengumpulan data melalui kuesioner. Uji instrumen yang digunakan mencakup 

Outer model dengan validitas konvergen, validitas diskriminan, dan uji reliabilitas. 

Analisis data dilakukan menggunakan metode SEM-PLS, yaitu Inner model. Hasil 

hipotesis menunjukkan bahwa Effort Expectancy tidak berpengaruh signifikan 

terhadap Behavioral Intention, sementara Performance Expectancy, Social 

Influence, dan Facilitating Condition berpengaruh signifikan terhadap Behavioral 

Intention, dan Use Behavior dipengaruhi signifikan oleh Behavioral Intention. 

Perusahaan disarankan untuk secara rutin mengumpulkan umpan balik pelanggan 

guna meningkatkan kualitas layanan. Penelitian ini dapat dijadikan masukan bagi 

perusahaan serta sebagai pengetahuan bagi para pembaca.  

 

Kata kunci: Use Behavior; Shopeefood; UTAUT Model; Behavioral Intention; 

SEM-PLS Method 
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